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More than half of the items people carry to the checkout were never on their list. 2
i 3
[The shoppers] walked more slowly and spent more money when slow music was played. 4
iv 5
[When they] buy products from a special list chosen by the store. 6
[Food companies] pay supermarkets to place sweets on the lowest shelves, at the eye level of 7
small children.
[Young children may be unable to] tell the difference between a product and an 8
advertisement.
i 9
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